
Doing Together: 
a guide for 
inclusive projects



New European Bauhaus is an initiative 
which invites us to rethink our living spaces, 
putting people and the environment at the 
centre. It is based on three fundamental 
principles that must intertwine in every 
project: beauty, sustainability, together. 
The aim is to transform the way in which we 
inhabit the world, making the quality of life 
and the ecology accessible to everyone.

In particular, “together” means to 
create conditions for every person to 
truly participate. It refers to the sense of 
belonging that people feel when they can 
actively engage and interact independently, 
without communication or physical barriers.

A project that places “Together” at the 
centre is an accessible project, one that 
pays attention to who risks being excluded 
and that builds structures capable of 
ensuring equity, justice and the recognition 
of diversity over time.



It means to actively map and represent a wide 
variety of identities, including race, ethnicity, 
gender, sexual orientation, socioeconomic status, 
language, religion, age and physical or mental 
abilities. It also implies recognising that not all 
people start from the same position; therefore, it is 
necessary to account for different experiences and 
needs and to provide specific tools to fill the gaps. 

To realise the value of Togetherness, the goal is to 
ensure real -not just formal - equitable access and 
a  quality of experiences that includes more 
people. This means  moving from  standard design 
to an approach that considers the impact of 
decisions on a plurality of actors. 

A good design aims to reduce or eliminate the gap 
between the ones that can independently access 
and use resources, contents, events, places and 
those who cannot. The key action is to consider 
the people’s needs in their entirety -for example 
their identities, chronic conditions, and situational 
circumstances - so that participation becomes a 
right that can be exercised by anyone.



Inclusive Communication 
and Information

Communication must be as inclusive as 
possible to ensure the representation of as 
many subjectivities as possible:

Simple language: when presenting or 
writing a text, it is good practice to use a 
simple language, with common and concrete 
words, avoiding technical or dialectal terms, 
anglicisms, double negatives or abstract 
words. 

“Plural” language: in communication, do not 
forget that our message reaches people with 
different identities and lived experiences. Let’s 
therefore reflect a plurality of perspectives in 
our examples and references.

Not just schwa: Use collective terms (e.g. 
“people”), abstract nouns (e.g. “the audience”) 
and participial forms as much as possible. 
Avoid the extended masculine with the use 
of ə/з (ə singular, з plural) and alternatively 
include both genders.



Digital Graphics and Design

The graphics and design must be as 
accessible as possible to ensure the 
information can be accessed autonomously. 

High readability: use simple and linear fonts 
(known as sans-serif), such as Helvetica, 
Verdana, EasyReading, Atkinson Hyperlegible.

Information structure: use short sentences 
(ideally under 20 words). Active form is 
preferred over passive and left alignment. 
Organise the  text logically, with clear 
headings, bullet points and ensuring a 
consistent reading order.

Contrast and colour accessibility: it 
represents the brightness ratio between text 
and background (minimum 4.5:1). Avoid 
problematic color combinations contrasts 
(such as red/green). If necessary, adjust 
light and dark tones to ensure readability. 
Alternatively, use icons or textures to convey 
information independently of colour. 



Physical spaces and orientation

The environment should promote orientation 
and enable the greatest possible autonomy 
of movement for all people:

Orientation: use colour, furniture and graphics 
to help people to navigate the space. Place 
clear descriptive signage for the main functions 
available at the venue (e.g. toilets, checkout, 
information…) 

Language in spaces: choose welcoming 
and positive wordings wherever possible. 
For example “Staff only” instead of “No entry”.

Inclusive iconography: Use icons that represent 
the functions: for example, a toilet symbol for 
bathrooms rather than gendered icons.



Events and Universal 
Accessibility

An accessible event is a right. The quality of the 
experience should be at the centre of the event.

Principle of Universality: it means creating solutions 
that work for everyone, regardless of abilities, age or 
personal characteristics, and avoiding barriers that 
require separate or special adaptations.

Maximum Autonomy: participants  should be able 
to move independently, without external assistance.

Practical measures:
● Provide different types of seating to accommodate 

different bodies;
● Provide raised stations for floor-level activities 

to support, for example, children, people in 
wheelchairs or elderly people;

● Sensory Stimuli Notification: Identify and pre-notify 
intense sensory stimuli (e.g., strobe lights, lasers, 
smoke machines, high volume levels) by including 
an appropriate “Content Warning”;

● Provide clear and detailed information on how 
to reach the event venue, the access conditions 
and mobility arrangements;

● Provide contact details for specific requests.



This vademecum provides the 
necessary tools to develop EUI 
(European Urban Initiative) projects, 
aligning contents and actions 
with the three values of the New 
European Bauhaus (NEB): Beautiful, 
Sustainable, Together. In particular, 
it explores the value “Together” 
through the lens of principles such 
as diversity, equity, inclusion and 
justice, to support projects in the 
European context. 
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